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Research Objectives

Corporate Reputation Watch 2008 looks at the
role of reputation in the war for talent.

In order to understand how reputation impacts
career choice, how top talent assesses
reputation and the drivers of the corporate
brand, Hill & Knowlton commissioned Penn,
Schoen & Berland to seek the views of MBA
students at top business schools.




Methodology

® Research Design: Penn, Schoen & Berland Associates
conducted 527 intercept interviews from May 4 — 22 2007 and
from October 1 — November 8 2007.

® Audience: Interviews were conducted with current MBA students
at 12 top ranked international business schools in the US,
Europe and Asia.

US 4 40%
Europe 6 40%
Asia 2 20%

® Data has been weighted so that the overall results reflect the
balance by region of the world’s top business schools.




Methodology

United States

Columbia Business School [US]

Harvard Business School [US]
New York University: Stern [US]
MIT: Sloan [US]

Europe

London Business School [UK]

IESE Business School [Spain]

HEC Paris [France]

University of Oxford: Said [UK]
SDA Bocconi [Italy]

TIAS [The Netherlands]

Asia

Chinese University of Hong Kong [HK]

Tsinghua University [China]
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Reputation and career choice

Of the firms you are considering warking for after your MBA, how important are their corporate
reputations in your decision to target these firms?

Hot at all Important
Hiot Very Impostant

Falrly important A / Very Impartant

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008

HILLZKNOWLTON




Assessing reputation

Below is a list of commaonly used attributes for assessing a firm's reputation. Based on what
you have heard or read, how important do you believe each of the following to be in assessing
the reputation of a company?

Quality of management oo T P 53 T
Quality of products and services sc I
Employee talent

Financial performance and invesiment valie 71 T

Glabal reach 5t

Social res ponsibility 5B 20

Use of corporate assets O

B Extremaly Impostant
0 Wery Important

& Knowlton, Reputation & The War for Talent, CRW 2008




Assessing reputation — regional differences

Below is a list of commonly used attributes far assessing a firm's reputation. Based on what
you have heard or read, how important do you believe each of the following to be in assessing
the reputation of 4 'EG'I'”PEI'I‘;’?

Quality af managament

Cuality of products and services

Employee talent

Financial performance and investment yalisa
Inneation

Glabal reach

Social responsabikty

Use of corporate assets

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008
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Reputation and financial performance

Thinking about all the various factors we have discussed so far, both financial and
non-financial, how much would you agree or disagree with the following statement?

ol Apree a little

Apree a lot

I.'II. Do not agres

source: Hill & knowlton, Reputation & The War for Talent, CRW 200
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Factors driving choice

How important are the following factors when considering where to work after your MBA?

Employae career opportunities

Corporate culture and working environment

Employee compensation amd benefits package

Employee satisfaction, e what paople who work thers say
Cuality of company products and seraces

Firm's Snancial periormance and growth potent al

Strong corparale gavernance and ethics

Social responsibality and community invelvermant

Erand and marketng message

Environmental' Gresn policy

Source: Hi

& Knowlton, Reputation & The War
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B Extremely Important
B Vary Impartant
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for Talent, CRW .




Ready to move?

What are you planning to do upon completing your MBA?

Jaln anather firm 0 the same mdustry as the
B one you worked

Change Industry

Raturn to the firm that you worked in prics 1o
your MBA

Start your v firm

B Knowlton, Reputation & The War for Talent, CRW 2008
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Sectoral winners and losers

Based on what you have heard or read, do the reputations of the following industry sectors
make you more or less interested in wanting to work for firms in these sectors?

Banking & Finance

Informatian Technology

Energy Litiitias

furtomaotive

Food & Bevarages

Qil & Gas

Pharmaceuticals

Alcahol

Chemicals

|

Tobacow

g
5
2
£

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008
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Public or private?

Based on what you have heard or read, do the reputations of any of the following types of
companies/organizations make you more or less interested in wanting to work for them?

Bublicly listed companies

Companies owned by Venture Capital'Private Equity funds

Family owned companies

Government oaned companies

B nberested
¥ Mot Interested

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008




Overcoming a poor reputation

If an industry sector has a poor reputation, what could a firm in that sector offer you to com-
pensate for the sector’s poor reputation, and/or what could attract you to work for that firm?

Greater carser growth opportunities

More maney of financial benefits

Graater opportunities for learning and developmant

The firm's commitment to improsing its own reputation

The firmv's commitment to high standards and ethics

Risde wabich 1 unigue te that campany such 2 intermational markel edpasune of edperiise n a sector
Better non-financial banafits, e.g. healthcare, vacations

The firm's commitment to smproving the sector's reputation

The slze of the fem and its importance to the global ecomomy

Others recognizing the finm as having the best reputation in the sector

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008




Ready to relocate?

Which of the following best describes your intantions of where you would like to work following
the completion of your MBA?

Ramain in the country whare you complated
your MB& = From anatfer Couniry

,'I Return o your cowntry of arigin -
,.-"; If it 15 mat where you completed your MEG

Ramain in the country whare you complated

your MBA = From country of HBA progrant Doesr't matter

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008
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Who promotes reputation well by region?

Which of the following best describes your views on whether companies based in each of
the following regions of the world do a good job in promoting and protecting their corporate
reputations?

‘Western Europa

Eastern Europs

Latin America

Middle East

Yas the majority do
B Mo the majority do nat
W0 Don't know

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008




(Re) location, location, location....

Based on what you have heard or read, do the reputations of the following regions/countries
make you more or less interested in wanting to work for firms based in these geographies?
Western Europe

Naorth America

North Asia

Bustralia & New Zealamd

Soaith East Asla

Latin America

South Asia

Midde East

Russia

Easbern Evrape cutside of Russia

Africa

Interested
Mat Interested

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008
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(Re) location, location, location - regional
differences

Based on what you have heard or read, do the reputations of the following regions/countries
make you more or less intarested in wanting to work for firms based in these geographies?

Western Europe

Harth America

Horth Asia

Australia & Mew Tealand

South East Asia

Latin &merica

South Aia

Middle East

Rum=a

Eastern Europe outside of Russia

Africa

source: Hill & Enowltan, Reputation & The War for Talent, CRW 2008
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Interest in emerging economies

Based on what you have heard or read about the emerging global economy lately, how
interested are you in working in the following countries in the next five years?

Owesall
£

Brazil

Singapare

Loscation of SChoal:
Asia

Eurcpe

us

Source

ot
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What's important in CSR?

Which of the following are very important in your assessment of the corporate social responsi-
bility of a company?

Treats its empdoyess well
Understands and s=eks to reduce |ts envinonmental impact

SUPPOTTS go0d Causes M SOCieTy

il

Plays an active role in improving energy eMiciency of aperations of reducing greenhowses
pas amilesinnsg

Supports keCal comminities

Has a userul nole in sociery

Charges fair prices and frealls customars Taarly

ls falr to sharehaolders with good corporate povernance

Treans is suppliers well

L i S ]
TNV - §
Y
AT N

-

Advertises responsibly

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008
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What's important in CSR? — regional
differences

Which of the following are very important in your assessment of the corporate social responsi-
hility of a company?

Treats its employees well
Urdderstamds and seaks 1o reduce 15 andronmental impast
Supparts good causes in society

Flays an active role in improving energy efficiency of
operations or reducing preenhowse gas esmissions

Supports local communitees

Has a usedul rola In society

Changes air prices and reats customers Tairly

Is fair to sharshobders with good corporate governance
Treats its supplers well

Advertises responsibily

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008
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Saying no

And which of the following attributes would drive you to turn down an attractive job offer from
a company?

Doss not treat s employess well

Charges unfair prices and/or treats customers unfasly

Is umiair to sharehalders with poor corporate povernancs
Bgdwertises irresponsibly

Dioes not seek to reduce its envirenmentall impact

Does not have a uselul fale in society

Doss not treat 1S suppliers wedl

Doas not support good cau ses in sooety

Is it playing an active role in mproving energy efficiency of operations of reduding
Ereanfiouse gas emissans

S T T T e Tl
T @
4|
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Does not support local communites

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 2008




Saying no — regional differences

And which of the fallowing attributes would drive yoau to turn down an attractive job offer from
a company?

Does nob el it emplayess well

Charges unfair prices and'oe traats customess unfasrly

is unfair 1o shareholders with poor corporate governance
Advertises rresponsibly

Does not sedk o redoce it environrmental Bmpact

Dows ot have o ysaf role in sodiaty
Does not treat its suppliers well

Does not supgort good Causes in society

EE
¥
56
a6
5
W
32
36
3

Is nod playing an active robe Bn improving enemgy efficiancy
of E||:I|!'I'EI1]-I]-I"IE ar IEIIILIEI'IE ETEHIIHZILIEE Bat ErEssions

“I

Does naot support lecal communities

Hill & Knowlton, Reputation & The War for Talent, CRW 2008
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Reach for the stars

How interestad are you in one day becoming a CEOQ or CFO?

Mot at all interested

Mot very Interested

Fairly interested

Saurce: Hill & Knowltan, Reputation & The War far Talent, CRW 2008
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Ready for success?

How important ar unimportant do you think it is for a CEO to have the following attributes?
How well has your MBA prepared you on each of these measures?

Strong on strategy

Good keader, motivates employess

Strong in execution

Commmunicatas well with all stakehalders

Understands customers

Industry thought leadership

Strong in Brandials

2]
T2
50
45
44
35
26
20

Takas a stand on issues in sooely

Importance B Exiremely Well
Very Wall

Source: Hill & Knowlton, Reputation & The War for Talent, CRW 20082
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